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PRINT | CALIFORNIA REAL ESTATE MAGAZINE (DISPLAY | CLASSIFIED)

1. DIMENSIONS 2. MECHANICAL INFORMATION 5. AD COPY | PROOFING
N " : 1 N
final frim | 8" wide x 10 1/2 hlgh Pre-press Computer-to-plate (CTP) The word REALTOR® must always be capitalized,
Printing Web offset (SWOP) immediately followed by the registration symbol.
DISPLAY Binding Saddle-stitch Publisher is not responsible for copy editing or for
Trim Size 8'x10 1/2" errors or inaccuracies, typographical or otherwise,
) ) contained in ad materials provided by advertiser
space non-bleed bleed live area frim 3 DIGITAL REOUIREMENTS or agency. It is the advertiser's sole responsibility
spread* build as 2 pages 16 1/4" x 103/4” 15 1/2" x 10" 16" x10 1/2" ) Q to thoroughly review and proof every ad prior to
full page* 7 1/4"x9 3/4" 81/4"x 10 3/4" 7 1/2"x10" 8"x10 1/2" Acceptable Formats submission.
2/3 rical 4 3/4"x9 3/4" / 4 3/4"x9 3/4" / - Press quality PDF
S 8 e 8 e ® Exported from InDesign, lllustrator or Photoshop at 6 PRODUCTION CHARGES
1/2 page horizontal 7 1/4" x4 3/4" n/a 7 1/4" x4 3/4" n/a 300 DPI; no compression ’
. 2 1/4"x9 3/4" n/a 2 1/4"x9 3/4" n/a ® Include all printers marks Improperly prepared materials will be subject to
. production charges. Publisher cannot assume
1/3 page horizontal 4 3/4" x 4 3/4" n/a 4 3/4" x4 3/4 n/a Acceptable Delivery responsibility for reproduction quality from materials
1/6 page vertical 2 1/4" x4 3/4" n/a 2 1/4"x 4 3/4" n/a ® Email (PDFs only; 20 MB max), DVD, CD furnished incomplete, improper to specs, or in poor
condition. Advertiser will absorb all production charges
* include 1/8" bleed on all sides . associated with the preparation of ad materials.
Keep type and images 1/4" away from final trim 4L CREATIVE RE QU IREMENTS
Color 7. CLOSING DATES
® CMYK only; RGB not accepted
° . . . i )
w w @ . w P'ubhsher |'s not resPormbIe for. color quohTy'lf lssue Ad Closing Mul;erelals ;;:J'E
95 high-quality proof is not supplied by advertiser v !
k8]
gg Fonts Jan/Feb 11/12/20 12/2/20 1/15/21
- ® Supply all fonts used in Mac format only. Include March/April 1/8/21 2/5/21 3/12/21
1/2page [ | 1/3 page PostScript, screen, and printer fonfts.
horizontal 95 horizontal May/June 3/17/21 4/9/21 5/14/21
, Q._(E) Scans and Images
2/3 page Q
spread full page verﬁF():olg =0 ® PNG, TIFF, or EPS July/August 5/10/21 6/8/21 7/16/21
® Allimages used must be supplied at 300 DPI, no Sept/Oct 7/7/21 8/3/21 9/12/21
compression
Maximum density 260% Nov/Dec 9/7/21 10/8/21 11/12/21
® Do not scale up or down more than 20%
CLASSIFIED ® Include and place allimages
8. PRODUCTION CONTACT
Full-Page Ads
space width depth square o < ® Keep all copy at least 1/4" inside final trim Direct all print production questions and send assets
. . half-square e s ® Forbleed ads, include 1/8" bleed on all sides to:
half-square 2 1/4 1 3/16 8
square 2 1/4" 2 3/16" - Partial-Page Ads ' . Melissa Hanson-O’Hare, Production Manager
®  Must be contained within a one-half or one- California Real Estate magazine
vertical box ~ e point border 5258. Virgil Ave | Los Angeles, CA 90020
horizontal box 4 3/4" 2 3/16" —_ R Spreads 213.739.8320 | printads@car.org
large square 4 3/4" 4 3/8" square box ® Supply spreads as two full pages. For
gutter bleeds, allow space in the gutter for

crossover if necessary.

SPECS | GUIDELINES
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PRINT | CALIFORNIA REAL ESTATE MAGAZINE

1. OUTSIDE FLAP

bleed trim live area*

31/4"x81/8" 3" x 8" 21/2"x71/2"

* Starting af bottom right tfrim mark, keep 1 1/4" x 1 1/4”
square clear for “Open Here"” graphic

® “Open Here" graphic wil be created by C.AR.
Account for space, but do not include in your design.

® To comply with U.S. Postal Regulations, flap will
affix to cover with a minimal amount of gummy glue.

2. INSIDE FLAP

bleed trim live area

31/4" x 10 3/4" 3"x101/2" 21/2"x 10"

3. DIGITAL REQUIREMENTS

Mac-formatted advertisements with all fonts and images
included ensure seamless entry into our workflow.

Acceptable Formats

® PDF (preferred), InDesign, lllustrator, Photoshop
Acceptable Delivery

® DVD, CD, email (20 MB limit)

® PDFs only via email to printads@car.org

4. CREATIVE REQUIREMENTS

Color

® CMYK only; RBG not accepted

Fonts

® Supply all fonts used in Mac format only. Include
PostScript, screen, and printer fonfts.

Scans and Images

PNG, TIFF, or EPS

Supply at 300 DPI, no compression

Maximum density 260%

Do not scale up or down more than 20%

Include and place all images

Safety/Bleed
® Keep all copy at least 1/4" inside final trim
® For bleed ads, add 1/8" bleed on all sides

Ad Copy
®  The word REALTOR® must always be capitalized,
immediately followed by the registration symbol.

5. POLICIES

® An accurate facsimile of cover gatefold (both
inside and outside flaps) must be submifted to
C.A.R. forreview by due date listed here.

® The word “Advertisement” will be added to the
outside flap by C.A.R. as shown below. Account
for, but do not include in your design.

® All cover gatefolds are subject to final copy and
creative approval by C.A.R. and must adhere to

C.A.R. style formats and editorial standards.

Publisher is not responsible for copy editing or for
errors or inaccuracies, typographical or otherwise,
contained in ad materials provided by advertiser
or agency. It is the advertiser’s sole responsibility
to thoroughly review and proof every ad prior to
submission.
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(COVER GATEFOLD)

/. PRODUCTION CONTACT

Direct all print production questions and send ad
materials to:

Melissa Hanson-O'Hare
Production Manager

California Real Estate magazine
525 S. Virgil Ave

Los Angeles, CA 920020
213.739.8320 | printads@car.org
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PRE-CONFEREMCE OCT. 9, 2018
REIMAGINE! OCT. 10-1, 2018
LONG BEACH, CA

Versions shown are at final frim.

6. DUE DATES
Materials Final Issue
Issue Due for Materials .
. Mails
Review Due
Jan/Feb 11/17/20 11/24/20 1/15/21
March/April 1/22/21 1/29/21 3/12/21
May/June 3/26/21 4/2/21 5/14/21
July/August 5/25/21 6/1/21 7/16/21
Sept/Oct 7/20/21 7/27/21 9/12/21
Nov/Dec 9/24/21 10/1/21 11/12/21
e LTS
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inside flap

Add 1/8" bleed to all outside edges.

SPECS | GUIDELINES
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PRINT | CALIFORNIA REAL ESTATE MAGAZINE

California Real Estate magazine has established the following guidelines to maintain the consistency, believability, accuracy,

and good taste of advertorials. They will help to ensure the success of your advertorial and assist you in creatfing an
editorial feel for your advertising. Your advertorial pages are layed out and designed by California Real Estate magazine
as part of the service.

GENERAL INFO

1.

COPY REQUIREMENTS

Advertorial copy may be written and submitted by the
advertiser. If preferred, the advertiser may alternatively
work with the Publisher to create the advertorial
copy together. After booking your advertorial, our
production manager will be in touch to find out how
you would like to proceed.

one-page two-page

Body Text: About 300 words  Body Text: About 500 words
Headline: Up to 7 words Headline: Up fo 10 words
Pull Quote*: 17 words

*If the advertorial will not include a photo, you may
opt foinclude ashort pull quote instead of extending
the body fext slightly.

Advertorial text must be submitted via e-mail (as a
Word or other text file) by the published deadline.

Note that trademarks (™M), register marks (®), etc. will
be utilized only in their first instance in an advertorial.
California Real Estate magazine will not incorporate
graphic elements such as banners, starbursts, efc.
in the advertorial or underline words or product
names, or use all caps or callouts. No logos, branding,
prices, or other evidence of advertising accepted
within copy. Advertorial copy cannotimply product
endorsement by the magazine or C.A.R.

ADVERTISEMENT

POWERED BY PEOPLE, TOOLS
AND TECHNOLOGY

§ the leader of the home warranty take and whether there were any service-related
industry, American Home Shield" is problems.
focused on creating a great experi- To ensure the best home warranty products
ence for homeowners, buyers, sellers, for their customers, American Home Shield
and real estate professionals. AHS" is is devoted to implementing new services and
doing this by investing in people, tools adding them to their customers’ plans. Setting
and technology. their products apart from other home warranty
Building longstanding, trusting relationships companies in the industry is a commitment of
with customers and real estate professionals is AHS.
the goal of everyone at American Home Shield, American Home Shield is passionate about
including a dedicated team of Account Execu- creating a positive customer experience during
tives, Customer Care Center Agents and Service each step of the service journey. Within each
Contractors. phase of this journey, there are action plans —
The AHS team is a growing and enhancements — that address
force with thousands of em- {1 customer needs and expectations.
ployees and five Customer Care One of these is a call-back
Centers, including the newest feature which allows customers
location in Phoenix, AZ. These AM ER I [:AN HUM E to virtually hold their place in
SHIELD IS PASSIONATE | tine. American Home Shield will
ABOUT CREATING A call customers back when it’s
their turn in the virtual queue and

Customer Care Agents are on
call to help customers when
they need them most.

In California alone, Ameri- POSITIVE CUSTOMER begin working on a resolution.
can Home Shield has 20 local EXPERIENCE DURING Customers can now also receive
cionl Viee Prsidents, s wel LU IR 1L S R st gy Lo
as a Divisional Vice P;esidenl, S E RVI [:E Ju U RN EY and their MyAccount po’nal. '

dedicated to support California Dedicated team members, inno-
real estate professionals and vative customer care centers and
their clients. an experience-driven customer
AHS continuously measures their network of Jjourney all contribute to American Home Shield
more than 14,000 contractors across numerous remaining the leader in the home warranty
metrics to ensure contractors offer a positive industry — and truly changing what it means to
home service experience to customers. These be the industry leader.
metrics are focused on quality, but also on data
points that help to determine how long repairs

For more information about American Home
Shield, visit ahs.com/realestate.

CONTINUING OFFER adds $20 to your home’s total :,‘::.:L? I,,f.xfm”mr
value. To make it simple, we
with C.A.R. Covera offer online videos and guides Jone
1o assist customers in going
Werre proud of our valuable, ~ Customers :ﬁ)‘f;;‘d rebates for battery
long-lasting relationship with ~ add the Tof
the California Association of and Mainte| « Multifamily Energy-
Realtors® — 21 years strong. from Roof Efficiency Program:
AHS* prod ‘The program offers property-

sAvailable to active AHS customers in California. |
018 American Home Shield Corporation. All ri

Jevanns energy sources into the grid.

American %
Home Shield

Be sure with the Shield.”

We created the home
w — ADVERTISING E—

WH{ || SOUTHERN CALIFORNIA EDISON: OFFERING
RESOURCES FOR REALTORS” AND YOUR CLIENTS

| | ANDLING electric utility issues today means far provide ongoing bill support, one-time assistance

more than arranging o start or stop service. and free appliances (including installation) to help
Knowledge of the latest information on lower energy costs. In addition, customers who need

power installations, multifamily dwelling en-

ergy-efficiency opportunities and low-i
customer bill assistance, among other programs, can
allow REALTORS to help their clients.

more time to pay their bills may be eligible for pay-
ment arrangements.

SCE also provides free access to its Energy

Education Centers in Irwindale and Tulare, with
Southern California Edison is moving towards more  classes, workshops, interactive displays and consult-

renewable energy. We serve 15 million people in a it provide the latest information about

50,000-square-mile service area, providing resources energy management and efficiency technologies.

to help our customers and working together to create

a clean energy future. Every year, the impacts of cli- REALTORS® and their customers who would like

‘mate change make it more important to integrate clean  more information on these and other SCE programs

to help save energy, money and the environment

should visit sce.com.

« Solar Power: According to
National Renewable Energy
Laboratory, each additional
S1in energy bill savings
(from your solar installation)

Every year, more Southern
Californians adopt clean energy
ke

based rebates on a wide vari-
ety of energy-saving products,
including select products and
services at no-cost. Adopting
new, more energy efficient
technologies not only help

Be sure to select ' properties conserve energy CREATING A CI‘EAN
fostrmaewc W ENERGY FUTURE
tine maintenance and improve

the security of your complex.

« Bill Assistance Programs:
Customers having trouble

paying their electric bills may
be eligible for programs that

Energy for What's Ahead

WRITING YOUR COPY

While your advertorial should accurately reflect
your own views, it also must maintain the following
standards set by California Real Estate magazine for
this special advertising format.

a. Write from a third-person perspective.

b. Quote outside sources for authoritative copy and
to support your viewpoint.

c. Neither the fitle nor the logo of the magazine may
be used in your copy.

d. Present ideas and solutions clearly and simply
using no advertising language.

e. Do not include logos, branding, prices, or other
evidence of advertising.

The Publisher will discuss any recommended changes
with the advertiser prior to final proof to ensure the
product meets the advertorial guidelines stated here.

TERMINOLOGY

The word REALTOR® must always be capitalized,
immediately followed by the registration symbol.

PHOTOS/GRAPHICS/IMAGES

All photos or graphics must be of professional digital
quality for print reproduction. C.A.R. reserves the right
to reject poor quality photos and substitute a pull
quote instead.

Final Size: Minimum 2.75" wide by 3.25" deep

Resolution: 300 dots perinch (dpi) at 100% size
Colors: CMYK process
Format: PNG, TIFF or EPS

5. REVIEW/APPROVAL PROCESS

Advertorial approval forms, which only include images
and copy, will be sent to the Client for approval. Client
should carefully check all body copy and, if time
permits, make any revisions directly on the approval
form and send the signed form back to C.A.R. by the
assigned deadline. By signing the approval form, the
client is agreeing that it is solely responsible for any
contfent provided by or developed on behalf of the
client. Client will not see or approve a layout at any
stage including the final layout.

SPECS | GUIDELINES

(ADVERTORIAL)

Due dates will be indicated on the approval form.
If C.A.R. does noft receive final sign-off from the
client by the date indicated on the approval form,
the advertorial will be considered approved by the
client for C.A.R. forun and place in the magazine as
worded and shown on the approval form, and the
client agrees to all stipulations on the form.

C.A.R. reserves the right to edit or reformat any
material in order to maintain proper word count,
grammar, and fense usage in compliance with
standard copywriting and magazine guidelines.
C.A.R. reserves the right to reject articles that are
poorly written, contain inappropriate content, do
not meet other requirements, or for any reason at
any fime. No advertorial will be accepted that is
misleading, deceitful, fraudulent, unlawful, orreflects
unfavorably on an individual, race, religion, gender,
occupation, or institution or maligns the products
and/or services of another company inside or outside
the real estate industry.

DEADLINES

Display ads within advertorials are due at the same
fime as regular ad materials for that issue. Please see
page 3 for display ad due dates.

Issue Closing Advertorial Issue
Date Copy Due Mails

Jan/Feb 11/2/20 11/12/20 1/15/21
March/April 1/7/21 1/22/21 3/12/21
May/June 3/17/21 3/30/21 5/14/21
July/August 5/10/21 5/24/21 7/16/21
Sept/Oct 717121 7/21/21 9/12/21
Nov/Dec 9/7/21 9/20/21 11/12/21

/7. PRODUCTION CONTACT

Direct all print production questions and send
assefts to:

Melissa Hanson-O'Hare, Production Manager
California Real Estate magazine

5258S. Virgil Ave | Los Angeles, CA 90020
213.739.8320 | printads@car.org
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PRINT | CALIFORNIA REAL ESTATE MAGAZINE

Inserts are separately produced pieces, printed by the advertiser, and bound (stapled) into California Real Estate magazine.

GENERAL INFO

1. PRE-APPROVAL

a. Allinserts are subject to final copy, creative, and me-
chanical approval by C.A.R. prior to printing.
b. To avoid last minute problems, talk to us early about
the copy and visuals you are planning for your insert.
c. The following must be submitted via regular mail (dig-
ital submissions not accepted) to production man-
ager and approved in writing prior to final prinfing of
insert.
Paper stock sample
Blueline or accurate hard copy of creative,
folded and trimmed exactly to final size
2. AD COPY | PROOFING
a. The word REALTOR® must always be capitalized,
immediately followed by the registration symbol.
b. Publisher is not responsible for copy editing, or for

errors or inaccuracies, typographical or otherwise,
contained in ad materials provided by advertiser
or agency. It is the advertiser’'s sole responsibility
to thoroughly review and proof every ad prior to
submission.

3. POLICIES

a. Publisher accepts no liability for inserts manufactured
incorrectly to specs prior to approval.

b. Supplements that do not meet proper size, paper
weight, and packaging specifications may be
subject to additional charges, which will be passed
on to advertiser or agency.

PRINTING

4. PRINTING GUIDELINES

Paper stock weight

70# minimum
120# maximum

Quantity

You will be asked to supply 4% MORE than
your net print run to allow for bindery spoilage;
confirm final number with Production Manage

Folding
Deliver pieces scored and folded
IMPORTANT: Hanger folds OVER full page for
standard bind or UNDER full page for reverse bind
Additional charges may apply for reverse bind
Check with Production Manager to determine
folding instructions for each issue

MECHANICALS

Binding method
Saddle stitch
Trim
Pieces will be frimmed after bound into magazine
Supply pieces folded with all tfrims intact
Final Furnished Size when FLAT (including frims)
11 5/8" wide x 10 3/4" high
Final FOLDED Furnished Size (including trims)
8 1/8" wide x 10 3/4” high (creative pages)
3 1/2" wide x 10 3/4" high (blank hanger)
Creative Space
Final Trim: 8" wide x 10 1/2 ** high
Live Area: 7 1/2" wide x 10 1/4" high
Keep all copy minimum 1/4" inside head/foot/
face frim
If ad bleeds, extend bleed info full head/foot/
face frim
Hanger
No creative on hanger; leave blank
3 1/2" wide (to left of full page on front, and to
the right of full page on reverse)
Trims to supply
1/8" head
1/8" foot
1/8" face

DELIVERY

6. PACKAGING REQUIREMENTS

a. All product must be accompanied by a detailed
packing list and bill of lading

b. Quad Graphics job number must appear on all
pallets and bill of lading.

c. Package all products to avoid curling and shifting

d. Mark each skid and/or carton clearly on all four
sides with the following:
Count per carton
Cartons per skid (1 of 20, 2 of 20, etc.)
Total count per skid
Advertiser name
Description of piece (insert)
CRE magazine, Issue
Job#: (see item 8 below)

/7. SHIPPING

Deliver insert skids to bindery:
Quad Graphics

Attn: Steven Wilkins

RE: CRE Issue

Job#:

2201 Cooper Avenue
Merced, CA 95348
209-354-5105

Quad Graphics Receiving Dock Hours
Monday-Friday: 24/7

Opens 7 a.m. Monday

Closes 5 p.m. Friday
Saturday/Sunday: 7 a.m.-5p.m.

Or by appointment
Holidays: Varies

Please inquire if applicable

8. JOB NUMBER

Each shipment must be clearly marked
with the job number below when shipping
to bindery.

Issue Job
Number
Jan/Feb C103FPO
March/April C103FRO
May/June C1O0WWNO
July/August C103H10
Sept/Oct C103FX0
Nov/Dec C103FYO
CONTACT

10 3/4" (Furnished Height)

(INSERTS)

11 5/8" (Furnished width when flat)

I 8" Wide Final Trim Size I

hanger side a | full page side a |

I |

- —>
i 1/8" Head Tim
i <
r -~ - - — — a1 _
: &
4 |
‘ 6
N e
; 7 1/2" Wide Live Area =
3 1/2" Wide | |
Hanger
Final Trim I I
: 8
L
1 g < |
I =R
ol |2 = |
e}
I |
: - R4
.. :| Q) = |
no printing or — -
' o —
creativeon | |~ |
hanger; §| |
leave blank

1/8" Foot Trim $

DEADLINES

Only you know how long your printer will need to produce
and ship your piece, so please don't hesitate to submit
your piece PRIOR to the deadlines below!

9. PRODUCTION CONTACT

Please submit blueline and final creative
for approval and direct any questions
regarding production to:

Melissa Hanson-O'Hare

California Real Estate magazine

5258S. Virgil Ave, Los Angeles, CA 90020
213.739.8320

prinfads@car.org

Due to Inserts Issue
Issue C.AR. for Due to .
. . Mails
Review Bindery

Jan/Feb 12/03/20 12/21/20 1/15/21
March/April 1/27/21 2/17/21 3/12/21
May/June 3/30/21 4/20/21 5/14/21
July/August 6/121 6/22/21 7/16/21
Sept/Oct 7/27/21 8/17/21 9/12/21
Nov/Dec 9/28/21 10/19/21 11/12/21

SPECS | GUIDELINES
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Onserts are separately produced pieces, printed by the advertiser, for placement in a polybag with California
Real Estate magazine.

GENERAL INFO

PRINTING

1.

2. AD COPY |

PRE-APPROVAL

a. All onserts are subject to final copy, creative, and
mechanical approval by C.A.R. prior to printing.

b. To avoid last minute problems, talk to us early
about the copy and visuals you are planning for
your onsert.

c. The following must be submitted via regular mail
(digital submissions not accepted) to production
manager and approved in writing prior to final
printing of onsert.

Paper stock sample
Blueline or accurate hard copy of creative to
final trim size

PROOFING

a. The word REALTOR® must always be capitalized,
immediately followed by the registration symbol.

b. Publisher is not responsible for copy editing, or for
errors or inaccuracies, typographical or otherwise,
contained in ad materials provided by advertiser
or agency. It is the advertiser’s sole responsibility
to thoroughly review and proof every ad prior to
submission.

3. POLICIES

a. Publisher accepts no liability for onserts
manufactured incorrectly to specs prior fo
approval.

b. Supplements that do not meet proper size, paper
weight, and packaging specifications may be
subject fo additional charges, which will be passed
on to advertiser or agency.

4. MECHANICALS

Size
Magazine frim size: 8" wide x 10 1/2 * high
Maximum final paper size: 8" wide x 10 1/2 * high
Supply pieces tfrimmed to final size
Minimum final paper size: 4" wide x 4 1/2 * high

5. PRINTING GUIDELINES

Paper stock weight
70# minimum
120# maximum

Quantity
You will be asked to supply 4% MORE than
your net print run to allow for bindery spoilage;
confirm final quantity with Production Manager

DELIVERY

6. PACKAGING REQUIREMENTS

a. All product must be accompanied by a detailed
packing list and bill of lading.

b. Quad Graphics job number must appear on all
pallets and bill of lading.

c. Package all products to avoid curling and shifting.

d. Mark each skid and/or carton clearly on all four
sides with the following:
Count per carton
Cartons per skid (1 of 20, 2 of 20, efc.)
Total count per skid
Advertiser name
Description of piece (onsert)
CRE magazine, Issue
Job#: __ (seeitem 7 below)

7. JOB NUMBER

Each shipment must be clearly marked with the
job number below when shipping fo bindery.

Issue Job

Number

Jan/Feb C103FPO

March/April C103FRO
May/June CI1O0WWNO

July/August C103H10

Sept/Oct C103FX0

Nov/Dec C103FYO

8. SHIPPING INSTRUCTIONS

Deliver onsert skids to bindery:

Quad Graphics

Aftn: Steven Wilkins
RE: CRE Issue

Job #:

2201 Cooper Avenue
Merced, CA 95348
209-354-5105

Quad Graphics Receiving Dock Hours
Monday-Friday: 24/7
Opens 7 a.m. Monday

Closes 5 p.m. Friday

Saturday/Sunday: 7 a.m. -5 p.m.
Or by appointment

Holidays: Varies
Please inquire if applicable

(ONSERTS)

DEADLINES

DUE DATES

Only you know how long your printer will need to
produce and ship your piece, so please don’t hesi-
tate to submit your piece PRIOR to the deadlines
below!

Due to Inserts lssue
Issue C.AR. for Due to .
. . Mails
Review Bindery
Jan/Feb 12/03/20 12/21/20 1/15/21
March/April 1/27/21 2/17/21 3/12/21
May/June 3/30/21 4/20/21 5/14/21
July/August 6/121 6/22/21 7/16/21
Sept/Oct 7/27/21 8/17/21 9/12/21
Nov/Dec 9/28/21 10/19/21 11/12/21
CONTACT

10. PRODUCTION MANAGER

Please submit blueline / final creative for approval
and direct any questions regarding production to:

Melissa Hanson-O'Hare
California Real Estate magazine
525 S. Virgil Ave, Los Angeles, CA 90020

213.739.8320
printads@car.org

SPECS | GUIDELINES
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DIGITAL SIZES

(ALL ADS)

Ad Unit Size Channel File Types Max File Size Animation Length Guidelines / Requirements
Half Page 300 x 600 car.org ipg, gif, png, html5 Tmb 15 seconds, 4 loops max Page 14-15
In-Screen 1920 x 96 car.org irg, gif, png, html5 Imb 15 seconds, 4 loops max Page 14-15
Sponsored Content hgggg?%g%ﬁg?égiif* car.org include 1 hyperlink n/a n/a Page 14-15
Full Landscape 1920 x 480 car.org Transactions Exit Page irg, gif, png, html5 Imb 15 seconds, 4 loops max Page 14-15
E-blast 700 x 700 100% Dedicated E-Blast irg. gif, png Tmb 15 seconds, 4 loops max Page 16-17
Leaderboard 1200 x 150 zipForms Platform irg, gif, png, html5 Tmb 15 seconds, 4 loops max Page 14-15
Billboard 580 x 145 Email Newsletter ipg. gif, png 500kb 15 seconds, 4 loops max Page 14-15
Text 250 characters* Email Newsletter include 1 hyperlink n/a n/a Page 14-15
Sponsored Content niseieline: 70 enereshars: Email Newsletter include 1 hyperlink n/a n/a Page 14-15

body: 400 characters*

billboard
580 x 145

full landscape
1920 x 480

in-screen
1920 x 96

leaderboard

half page
Pag 1200 x 150

300 x 600

SPECS | GUIDELINES

*Including spaces


https://www.car.org/
https://car.org/zipformexit
https://www.car.org/zipform/dashboard

https://www.car.org/-/media/CAR/Documents/Your%20CAR/PDF/Media%20Kit/Newsletter%20Sample

ALL DIGITAL ADS 4. PRODUCTION CONTACT 7. SIZE REQUIREMENTS c. Allcreative must comply with IAB Display Creative

) . Guidelines.
Direct all online production questions and send @ FespHor|1fS|ve Webd5|’re Ads: d. Ad Responsiveness:
bsit de- letter ads to: I alr page a
1. DUE DATES we. sleanae r\ewse er.o > 10 300 pixels X 600 dixel Please ensure your .html file contains CSS
. Online Production Coordinator PIXels X pixets declarations that will make elements within the
ad space due - 10 days prior to run date 213.739.8288 | onlineads@car.org 1mb max file size ad responsive (scaling downward) to browser or
materials due - 3 days prior to run date i. Fulllandscape ad device width.
1920 pixels x 480 pixels i. Click here for abrief guide to making responsive
2. GENERAL REQUIREMENTS E-NEWSLETTER ADS tmb max file size mages)
i In-Screen ad i. [Click for guide to fluid width video embeds]
a. .Sume.T the following: 5 DIGITAL REQUIREMENTS 1920 pixels x 96 pixels ii. For_certain _text and other elements, use
i.  Click-through URL : | mb max file size [nedia queried within your CSS stylesheet.
i. Creative file orlink to assets a. Billboard ad size: iv. Leaderboard ad iv. Please ensure that your code is properly tested
iii. Tracking pixel (optional) i. 580 pixels x 145 pixels. 1200 pixels x 96 pixels before submission.
b.  Ads cannot link directly fo recruifment and/or i. 500kb maximum file size. 1 mb max file siz e. Click Tags
Ezgl‘rolérgsetgcsliocl:glf\jvlco]r; such messaging must ii. Acceptable formats: JPG, GIF, PNG iv. E-blast specs, see page 17 Problems with HTMLS5 creative may result from
o . iv. New for 2021: animated images accepted. incorrect clickTAG implementation. Please ensure:
¢. Audiois nof permifted. e 8. AD CODE AND PROPERTIES i, Click tags are placed in the .html file without
d. Expanding or auto expanding ads are not b. Animation guidelines: - ini g : .
' peprmi‘r‘redg P 9 i 15 seconds max a. Ensure creative is active prior to requested start minification
’ date for testing. i. The entire area of your creative should be
e. Ads that resemble website navigation or ii. 4 complete rotations max g clickable and use a an tag exactly as written:
. ] . b. 3rd party ad server networks must support https 9 Y ’
components will not be accepted. i. Speed: 3.5 seconds min. perimage connections. <a href="{clickurl}">your ad content
f. Al functionality visually indicated within ads must .
be :vorkiln oln»(/jvég’r dééi rlwed fo o\rgcelive v b. Text ad: c. Please indicate the ad server company hosting here</a>
9 9 ’ i. Total characters: 250 characters max, incl your creative (i.e. Atlas, DoubleClick, etc.). f Ad Dell
g. Alldisplay ad creative with white or light-colored spaces. ) elivery

d. Publisher reserves the right to modify the ad

backgrounds must be surrounded by a minimum i. Please submit the master .hitml file.

1 oixel lored frame learly identif g ii. Bold/capped text: 40 characters max, incl. invocation code in order to properly serve and
pixel colored frame 1o clearly idaenfity a spaces. frack third party ads. i. Advertisers must host allimage files and include
borders. . . . L the image URLs in the final .html file.
h. Scripts or fechnology enabling the ad or browser c. Links: One hyperlink per ad. e. We cannot accept javascript or iframe ad code ) )
: P for ads hosted by a third-party system. ii. All code and assefs but be kept in a single

to “shake” may not be used. html file. Any additional resources must be

C.A.R.reserves the right to refuse any ad and the f.  Responsive ads must be submitted with the referenced within the master .html file.

fight to de-activate any ad that is not rendering, following elements to ensure the ad will function

. . L WEBSITE ADS and track correctly. iv. Please ensure that your code is properly
is rendering slowly, is in violation of our ad specs, tested before submission.

and/or results in customer complaints. i. An Image URL, Image File (JPG, PNG, GIF) or
6. DIGITAL REQUIREMENTS HTMLS ZIP file
3. AD COPY | PROOFING N roble f . i. A [Google Ad Manager-compatible click]
a. Acceptable formats:
Th d REALTOR® must al b italized JPG, GIF, PNG, HTMLS o SEND AD MATERIALS
@ newor must diwdys be capriaized, ii. A fracking pixel URL (optional)
immediately followed by the registration symbol. b. Animation guidelines:
b. Publisher is not responsible for copy editing i 15 seconds max 9 HTML5 AD INFORMATION SlsrseecT;r ;Joll'd|g|’ral production guestions and send digital
or for errors or inaccuracies, typographical or Py . :
. complete rotations ma . ) . .
otherwise, contained in ad materidls provided ” P : . X . a. Build as zip bundle. Include click TAG in place Oniine Production Coordinator
by advertiser or agency. It is the advertiser's i. Speed: 3.5 seconds min. perimage of a preset URL, and conform to 213.739.8288 | onlineads@car.org

sole responsibility to thoroughly review and proof Manager Requirementy.
every ad prior to submission.

b. HTML5 Ad Distinction
Preceding all content should be the HTML tag
<IDOCTYPE html>. The document should also
contain at least <html> and <body> tags. SPECS | GUIDELINES



https://support.google.com/admanager/answer/7046799

https://support.google.com/admanager/answer/7046799

mailto:onlineads%40car.org?subject=
http://www.iab.net/media/file/HTML5DAv101.pdf
http://www.iab.net/media/file/HTML5DAv101.pdf
http://www.w3schools.com/css/css_rwd_images.asp
http://www.w3schools.com/css/css_rwd_images.asp
http://www.css-tricks.com/NetMag/FluidWidthVideo/Article-FluidWidthVideo.php
http://www.w3.org/TR/css3-mediaqueries/
mailto:onlineads%40car.org?subject=
https://support.google.com/admanager/answer/7046799?hl=en
https://support.google.com/admanager/answer/7046799?hl=en

E-BLAST SAMPLE

E-BLASTS

AVAILABLE TO L A.R. MEMBERS
Grow YOUR Business Rapidly

orcomny

Having the right systems in place can help
11 se your conversion rate.

Hear from top real estate professionals how it works

" Learn more |

s =
L S - =

TOOLS FOR SUCCESS =3

1.

POLICIES

All subject matter, content and copy is subject
to C.A.R. review and approval. Factors include
deliverability, obtaining optimum open rates, and
avoiding placement of our domain on spam lists. All
e-blasts will adhere to C.A.R. format, style, editorial
standards, and privacy policies. C.A.R. does noft sell,
rent or release email addresses, user information, or
lists.

2. AD COPY | PROOFING

a. The word REALTOR® must always be capitalized,
immediately followed by the registration symbol.

b. Publisher is not responsible for copy editing,
or for errors or inaccuracies, typographical or
otherwise, contained in ad materials provided
by advertiser or agency. It is the advertiser's
sole responsibility to thoroughly review and proof
every ad prior to submission.

3. DIGITAL REQUIREMENTS

a. Acceptable Formats: JPG, GIF, PNG.
. NEW FOR 2021: Images can now be animated.
c. Size
i. 700 pixels wide x 700 pixels high (max)
ii. 500kb maximum file size.
d. Links
i. Provide link URL for your image.

i. No links directly to recruitment and/or
employment solicitation.

4. ADDITIONAL COPY NEEDED

a. Headline
i. 35 characters max, including spaces.

i. Notate words you would like to appear in
color.

b. Subject Line for email
i. 35 characters max, including spaces.

i. Unless otherwise specified, the subject line
will mirror the headline.

ii. The subject line will largely determine
how many users OPEN your email, so it
is arguably your most vital component.
Wording should be strong enough to
provoke curiosity and compell busy
professionals to want to know more.

iv. No use of spam flag words such as free,
offer, discount, save, buy, etc. No
exclamation points or dollar signs.

c. Preview text

i Preview text is the short summary text that
immediately follows the subject line when
viewing an email in an inbox. This text is not
displayed in your email’s layout.

i. 100 characters max, including spaces.

5. DUE DATES

E-blast materials are due 5 days prior to flight date.

Materials not submitted in time will be sent out at the
discretion of C.A.R.

SEND AD MATERIALS

Direct all digital production questions and send digital
assets to:

Online Production Coordinator
213.739.8288 | onlineads@car.org

SPECS | GUIDELINES



mailto:onlineads%40car.org?subject=

ALL SPONSORED CONTENT CAR.ORG HOMEPAGE WRITING YOUR ARTICLE ARTICLE PAGE SAMPLE

PAGE 7 1:!«:: tﬁ grow your hliulnu:
1. DUE DATES 5 DIGITAL REQUIREMENTS aidiagly
ad space due - 10 days prior to run date Q. TIPS
p. Y p a. Headline: 50 characters max, including
materials due - 5 days prior fo run dafe spaces. a. Start with a compelling headline. Harder
b. Body: 100 characters max, including spaces. than it sounds, but this is job #1 in achieving a
2. GUIDELINES/POLICIES / 9P strong click rate.
c. Summary Page is a listing of all sponsored ) )
a. Content must be relevant, useful, and beneficial content, making it easier for users to find b. Write for the audience. Make sure your
specifically to C.A.R. members. your content. 400 characters max, including arficle speaks directly fo the C.A.R. audience
No sales messaging spaces. O REALTORS®.
' W ) , , . Make & Listirg impact an yeur caneer by taking Sdvantags of
All subject matter, content and copy is subject fo d. “Read More" will link to article page on car. c. Don't ask for the sale. ,DOH t even hint that this thma at hoema.
. org homepage you want the sale. That's not what sponsored = s o e s 2 s et 21 o s =
C.AR. review and approval. . i 1 o el i M et e P
confentis about. e e e e

d. Must meet C.A.R. editorial standards and
prOCﬂCGS, priVOCY pO“CieS: and match the E I‘ A I L N E ‘A's L E T T E R d. YO‘Ur content ShO.Uld ‘be in’reres’ring and prim 'II:'_ DT b e P P N —
editorial tone of the welbsite. C.A.R. reserves the unique, and prqwde mhgren’r voluc?. The TR ——
right to edit content as necessary to fit within reader should gain something by reading it. TR Y (N

ediforial standards. 6. DIGITAL REQUIREMENTS e. Bereal, be honest, be relatable. e e e S T L
e. CAR. will clearly distinguish your content from ' f.  Thelink(s) provided in your article should click A R

editorial by marking it as “sponsored content” or over to related content on your website.

similar terminology.

Headline: 70 characters max, including spaces.

f. Links within Article Page must go directly to the b. Body: 400 characters max, including spaces. ——
advertiser’s WebSiTe; site content must be a C. Summory Poge is a ||S1'|ng of all Sponsored s E N D A D M AT E R I A L s -"-- T o I P TI TIr. a
continuation of the sponsored article. content, making it easier for users to find ot a1 s e o i i
3 GENERAL RE QU IREMENTS Zgg;g:n’ren’r. 400 characters max, including ([])érsee?;r %I.digi‘rcl production questions and send digital ot 1 e et o it g e e
a. Ads or Sponsored Content cannot link directly d. “Read More" willlink to arficle page on car.org . . .
to recruitment and/or employment solicitation; homepage ;%“;g;ézggd'on ?ooro{l;lng)’ror 5 O
such messaging must be at least 2 clicks away. R | onlineads@car.org
b. “Read More” button/link cannot be changed to ARTICLE PAGE
any other wording. EMAIL NEWSLETTER SAMPLE CAR.ORG HOMEPAGE SAMPLE
c. All landing pages will open in a new browser
window. 7. GENERAL REQUIREMENTS F—
SPONSORED CONTENT
d. C.AR. reserves the right to refuse any ad or All'S d Content ads will link 1 Articl Chrtader boone sales and
sponsored content and the right to de-activate a . pof‘sﬁf “RO” dep/\ aos lYV'k '2 . O| V?,Uf rmcie 7 ideas to grow your business even et LR
any ad or sponsored content that is not rendering, age via he “kead More link. Arficie Fages are during these challenging times i 5 e o e

is rendering slowly, is in violation of our ad specs, housed on the car.org website.

and/or results in customer complainfts.

Fypd Maps

. . . . Sponsored Content
Real estate pros know the importance of maintaining momentum in

. ] . Millionaire agents using
4 ) A D C O p Y | D R O O l: | N G 8 . D | G | TA I_ R E QU | R E M E N T S their careers, and now isn’t the time to.take yo.urfoot off the ga.s. Take these t.ec.hniques to win
avantage of these curated methods of increasing your transactions and more listings.
. a. Headline: 70 characters max including spaces. make sure this is one of your best years ever. Now is the time to make
® ’ Three steps you can use today to help
a. The WO!’d REALTOR® must always .be CQDITG“ZGd, . . a lasting impact on your career and focus on growing your lead lists increase your sales.
immediately followed by the registration symbol. b. Summary: 150 characters max, including spaces. e e T
b. Publisher is not responsible for copy editing c. Body: 10,000 characters max, including spaces. T naring LaRci
i : - READ MORE e
or for errors or inaccuracies, typographical or a4 H | -970 pixels wide x 100-300 bixels hiah e et o o By
otherwise, contained in ad materials provided eroimage. 7/Upixels wide x TU0-sUU pIxels high. iamey gt ok
by advertiser or agency. It is the adverfiser's e. External Links: Provide external URL for each link e

sole responsibility to thoroughly review and proof ' included within article.
every ad prior to submission.

SPECS | GUIDELINES



mailto:onlineads%40car.org?subject=
https://www.car.org/knowledge/sponsored/sample
https://www.car.org/-/media/CAR/Documents/Your%20CAR/PDF/Media%20Kit/Newsletter%20Sample
https://www.car.org/

ES
3-739-8321 | staceyk@car.org
pamela scott | account executive

213-739-8219 | pamelas@car.org

marta priestley | account executive
213-739-8236 | martap@car.org

DUCTION

t
213-739-8320 | printads@car.org

digital
213-739-8288 | onlineads@car.org

DIA KIT

£ CALIFORMIA
“ ASSOCIATION
‘? OF REALTORS

ey katzin | managing sales director


https://www.youtube.com/user/CAREALTORS
https://www.linkedin.com/groups/133476/profile
https://twitter.com/carealtors
https://www.pinterest.com/carealtors/
https://www.instagram.com/carealtors/
https://www.facebook.com/CAREALTORS/
mailto:staceyk%40car.org%20?subject=
mailto:pamelas%40car.org?subject=
mailto:martap%40car.org?subject=
mailto:printads%40car.org?subject=
mailto:onlineads%40car.org?subject=
https://www.car.org/-/media/CAR/Documents/Learn-and-Thrive/PDF/Magazine/Media-Kit.pdf?la=en&hash=C1DA418F8D574680D156F6ECF3A7BAD6DE725E45

